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ABSTRACT

The study investigates agenda-setting effects of online newspapers on perceptions of
and attitudes towards issues and candidates’ attributes among Nigerian students in
Malaysia in the 2011 Nigerian presidential election. The study is based on the
assumption that election times increase the public need for orientation and that online
media provide abundant opportunity for foreign residents to stay connected with their
nations’ political development. Agenda-setting theory, which tests the relationship
between mass media coverage and salience of issues and issue attributes among
members of the public, has been tested using different media formats, and in many
locales across the globe. However, the generalisability of findings remains disputable
given the focus of the majority of the studies on established democracies, and the
ever-changing media landscape. Amidst the extant gap, the migration of traditional
media to the virtual realm and the seeming fragmentation consequences of online
media environment open new debates about the viability of agenda-setting as a theory
of media effects. By replicating agenda-setting findings in the traditional media on a
new media platform, this study intends to fill the existing gap in the literature and
introduce additional dimension to locales and contingencies in agenda-setting
research. Content analysis of three Nigerian online newspapers which yielded 260
news articles on the 2011 presidential election was conducted to gather data on the
media agenda of issues and candidates’ attributes. A cross-sectional survey of 321
Nigerian students in Malaysian selected universities and colleges, using self-
administered questionnaire, was also conducted to develop public agenda of issues
and candidates’ attributes. The two data sets were used to test the seven main
hypotheses raised in tandem with agenda-setting theoretical postulations. Findings
show that the majority of Nigerian students sampled in this study read online
newspapers frequently and considered politics as the most important content. The
results also suggest that issues and candidates’ attributes emphasised in the online
newspapers strongly correlate with substantive issues and attributes perceived by their
readers. In addition, increased exposure to online newspapers, to some degree,
correlates with increased consensus on candidates’ issue emphases and attributes
among different religious and geopolitical region subgroups. The results also
demonstrate significant contributions of perceived issue emphases and candidates’
attributes to the candidate preferred by Nigerians sampled in this study. On the
theoretical plain, this study suggests the incorporation of diasporic community into the
possible locales for testing agenda-setting theory and the use of responses from online
media audience as opposed to machine-generated responses used in past studies.
Practically, the study suggests that media organisations should be conscious of
enlarged political public sphere offered by online news media and demonstrate social
responsibility towards audience within and outside their countries of operations. Also
suggested is the need for corporate communication professionals to continually
explore the saliency of the objects of their message with a view to send the best
message to their publics. A policy on the need to fast-track the actualization of
Nigerian diasporas’ voting rights is also suggested.



W\ua:;h

el s Jo CopY) pe Cimnall (agenda-setting) sl aog dss ST ol s ol
TARRR ala) 2l ) LYl (3 e N Sl Al Lladl olS reiBlgeg Lidle (3 Crppend
Sy Oy tlecd) e gl Gl darl> 5lay Ll i 3 &T ol Je anhdl sds didy
AV Bl (3 B! Sl jshad) Al 1 (3 ST iblsall dlils 2 05 Y e (DY)
Floy alaw o B 5 & (agenda-setting theory) abadl ods jlusl gl 3 & A3 1
A (3 olaax sae 3 Ak Slel Jloy o jsead) sl Lladl el 2ly Lladl jaed Sy
abliac ) kY e SlaYl thes 353 15 Jud) e Ll Sl ol e [ (23 g
el Blog JUst 0 lomgll sl sda 1) Bloly L heral el SleY) agally 2l
Jem s Dladln e L3 3k Lgzney i) e YY) By sy o) Leadly L) 2 )i
Al oda pzaiy . oY) 130 &S 5 loxl) (agenda setting theory) <lbgds¥) mos &b 4L
il DYl Bloy o Sl il aul S5y B lall i sl Bloly semdl) ods ¢ s
Sy CIRY e Bpemd Giee SW Ogeze LS F 0y Sadl DoY) Bley Jo il
2 oY) LIl e Slashall ek S5 0 Y1) plad Bl ) S e Blie YU e
PG Wy o by Lladll ol o jseedl Lehear 220 Lgddle @k (s I Olety Lliaal
G 0Lzl plasanls 3l dpdle SUSy laslr (3 Ly Wb YY) J 2 mtns gt Sl
) Bl e OF ol il ksS85 . S g Y g 5wl iy Sl p e LY
O Ll ladl 15 5 e Bpald) WLl Osatgys Jlpazal oY) pe Chmeaall 0938 dull) e
U L) sl B9 Loy i SY) pe a3 Lede ASTH E G s M Sl L2l
oo b ) —hads COpY) e el ol Sal 0B (s () BloYly L obely Llad
b ay by Bl Sleges) Gl G Aladl e Wy BLL Ji oDV 3 3l B0l
Sosadl o wBlih s SL bl mast plas] 890 el sda ol AB ()
LT 8l gVl cpn Vot ) e o0 393, Sliely o g 2o L 3 Aasn
Gpaleed) 2Lt 190 Al Bl A8 ¢ oal) dmnall oy BB DLl (3 dadsn s
Coblonll Bl AL 5 Olady el Wsemy SO e oY) Wl Lealss 5 aeisl

I s s



APPROVAL PAGE

The Dissertation of Lambe Kayode Mustapha has been approved by the following:

Saodah Wok
Supervisor

Syed Arabi Idid
Co-supervisor

Baharuddin Aziz B. Aziz Ibrahim
Internal Examiner

Md Salleh Hj. Hassan
External Examiner

Faridah Ibrahim
External Examiner

Imad Fakhri Taha al-Shaikhli
Chairman



DECLARATION

| hereby declare that this dissertation is the result of my own investigations, except
where otherwise stated. | also declare that it has not been previously or concurrently

submitted as a whole for any other degree at IITUM or other institutions.

Lambe Kayode Mustapha

Signature..........c.ooiiiiiinnn. Date.......coooviiiiiiii,



INTERNATIONAL ISLAMIC UNIVERSITY MALAYSIA

DECLARATION OF COPYRIGHT AND AFFIRMATION OF
FAIR USE OF UNPUBLISHED RESEARCH

Copyright © 2014 by Lambe Kayode Mustapha. All rights reserved.

RELATIONSHIP BETWEEN ONLINE NEWSPAPER COVERAGE AND
SALIENCE OF 2011 NIGERIAN PRESIDENTIAL ELECTION ISSUES
AND CANDIDATES’ ATTRIBUTES AMONG NIGERIAN STUDENTS IN
MALAYSIA

No part of this unpublished research may be reproduced, stored in a retrieval
system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording or otherwise without prior written permission of the
copyright holder except as provided below.

1. Any material contained in or derived from this unpublished research
may only be wused by others in their writing with due
acknowledgement.

2. 1IUM or its library will have the right to make and transmit copies
(print or electronic) for institutional and academic purposes.

3. The IHUM library will have the right to make, store in a retrieval
system and supply copies of this unpublished research if requested by
other universities and research libraries.

Affirmed by LambeKayode Mustapha

Signature Date

Vi




This dissertation is dedicated to
the glory of Almighty Allah for His guidance, protection and assistance all the time;
my late parents, Abdullahi Lambe and Hauwa Eyitayo, for giving me the love of life
and the requisite preparations for life’s ardous challenges;
my cousin, Oba Barki (CousinBaks), for being supportive at all times
and
my fiancé, Maryam Oluwakemi Lasisi for her enduring patience, love and

understanding

vii



ACKNOWLEDGEMENTS

A project of this magnitude cannot be completed without immeasurable support and
assistance from many quarters. Therefore, | would like to acknowledge the
contributions of the following people that made the completion of this dissertation
possible.

First, 1 would like to thank my main supervisor, Professor Dr. Saodah Wok,
and co-supervisor, Professor Dr. Dato’ Sri Syed Arabi Idid. Their keen interests in
excellent work, attention to detail and unparalled generosity have imbued me with the
right research mentality that will assist me in my academic career, and for the rest of
my life.

| appreciate the quantum of knowledge | gained from Professors Mohd Yusof
Hussain, Fazal Rahim Khan (now at Umm Al Qura University, Saudi Arabia), and
Azmuddin Ibrahim (now Professor and Dean, Faculty of Communication and Media,
Universiti Selangor). | would not forget Prof. Maxwell McCombs, the agenda-
setting’s legend, for his guidance through numerous e-mail exchanges. The same
measure of appreciation goes to Dr. Zeti Azreen Ahmad (HOD) as well as all
academic and administrative staff of the Department of Communication, HTUM.

Data collection could have been more arduous but for the assistance of Brs.
Sekoni Muttalib, Adegboyega Abduljelil (Abudugana) and a host of other Nigerian
students in various universities and colleges, who cannot be mentioned due to space
constraints. | also appreciate the patience and dedication of Br. Abdulhakeem
Adejumo during the content analysis coding phase.

I will forever cherish the financial and/or moral support of the following
people: Alhaji Bolaji Abdullahi, former Honourable Minister for Youths and Minister
for Sport, Federal Republic of Nigeria; my uncles, Alhaji Ishola Balogun Fulani and
Abdul Maikudi; my cousins Dr. Ibrahim Tolagbe Baki and Oba Barki; and my friends,
Drs. Abdullahi Ahmed, AbdulRasak Esin, A. L. Azeez, Alhaji Wale Oladapo,
Abdullateef Ajisafe, Mohmammed Bologi, Laitan Saliu, Usman Dayo Aliyu, Mrs. K.
K. Kadiri-Bello, the late Mr. Doyin Mahamoud and the late Pastor James Enesi. | also
thank Ayodeji Abdullahi, Agboola Usman Aliyu, Mrs. Oyinlola Olohundare, Alhaja
Ayo lawal, Oba Mustapha, Lanre Adebayo Sambo and other valuable family members
too numerous to mention.

I would never have been able to complete this programme without the
camaraderie, prayer and encouragement offered by my colleagues (academic and non-
academic) at the Department of Mass Communication, University of llorin, Nigeria;
my family, and, of course, my in-law, the Lasisis. | also thank my friends for their
confidence in my ability and for their fervent prayers for the successful completion of
the programme. They include Fatai Karebu, Owolabi Alabi, Adekunle Yusuf, Saliman
Shiwoku, Senayon Anita Abdul, Mariam Arije, Titilayo George, Bimbo Durojaiye,
Muritala Ayinla Hassan, Bola Otitoju, Yomi Adeoti, Ganeey Salawu, Micheal Ajisafe,
and Kolade Adeyinka. Their calls and messages across miles contributed to making
me stay focused and reach for the stars.

| appreciate the companionship | shared with Abubakar Folorunsho, Naeem
Balogun, Alhaji Abubakar Eleyinla, Abdulwahab Alafara, Imam-Tamim Kamaldeen
Rihannat Yetunde Adedoyin, Yunus Abussalam, Mukhtar El-Kasim, Ismail Dhaha,

viii



Sadadollah Ahrari, Salihou Sabir, Mamman Lahabou, Drs. Bolaji Asaju, Isiaka
Adams, Yusuf Al Bani, Imran Adesile, and a host of other intercontinental friends I
met at [IUM.

Above all, | appreciate the limit of human wisdom and capacity for any
accomplishment. Hence, | give Almighty Allah (SWT) the glory for seeing me
through this programme. | ask for His mercy over everyone who has contributed to the
completion of this dissertation. | pray He gives me all it takes to maximize the benefits
of this achievement in this world and in the hereafter.



TABLE OF CONTENTS

ADSTFACT. .. oo e i
ATADIC ADSEFACT ...t nre s ii
APPIOVAL PAJE. ..ottt ra e nres iv
[ =Tod 2T = U1 o] o TSSO v
(000 0) Y/ gL g 0l =T -SSR vi
=T [ Tox= U4 o] o USSR vii
ACKNOWIEAGEMENLS ...t re e e sreas viii
LISt OF TADIES . et nreas Xvii
LISE OF FIQUIES ...t ettt e e e aeeneenne s XXii
CHAPTER ONE: INTRODUCTION ..iuiitiuiiierniiiernrenesnsnse i, 1
Background of the STUAY ........ccoceiiiii 1
Statement of Problem ... 4
Research QUESTIONS .......cviiieicie e 8
Objectives of the StUAY .......ccceiie i 9
Significance Of the STUY ........cceiiiiiii e 10
Scope Of the STUAY .....cvvieecece e 13
Definition OF TEIMS .....eoiieecccee e 15
Overview 0f the Chapters..........cceiveii i 17
CHAPTER TWO: LITERATURE REVIEW ......cccoviiiiiiie e 19
L 0o [V ]od o] o SRR 19
ONLINE NEWSPAPELS ...ecvveieieiieeieeie e rte et e e e sreesre e beeste e e sreesreennesreereens 20
Online Newspapers and Migrant AUAIENCE ........ccceoeierereieneneseseeeeeeen, 25
Online Newspapers and EIeCtions ..........ccccccvvveiiciiiic e, 26
AQENda-Setting TREOIY ..ot s 29
Media AGENUA ......cviieiicieeie et 31
PUBDIIC AQENTA ..o 32
First-level of Agenda-Setting .........ccccvivveiieiiiicsecce e 34
Second-level of Agenda-Setting .........ccccoveriiiniiinice e 36
Agenda-setting and Community CONSENSUS ........ccvevveerieeieireeriesieseesieaeesneas 44
Agenda Setting and Preferred Candidate ............ccocevviiieninenincneee 47
Theoretical FrameWOrK ..........ccooviiiiiiieie e 49
Summary of HYPOTNESES .......ooiiiiiiieieriere e 50
CHAPTER THREE: METHODOLOGY ....coooiiiitirseeeeeee e 53
INEFOAUCTION v et 53
RESEAICN DESIGN ....oiiiiiiiieieeite st 53
CONLENt ANAIYSIS ..ot 54
O] SR 55
UNIE OF ANAIYSIS ..o 56
(@00 0] (=T 0 A OF: 1T (o] -1 S PP RSP 57
QUANTITICALION ...ttt re e e 57
Training Of COUBIS ....ooiviiciii e 58



Validity and Reliability ..........ccooiieiiiicee e 58

(0700 1o o [OOSR 60
ANAIYSIS OF DALA .....ecvveiiiciicc e 61
Operational Definition of CONtENT .........cccooiiiiiiiice e, 61
Media Agenda of the Main ISSUES .........ccceeveveeieeiesieene e 62

Media Agenda of Candidates’ Issues Emphasis ............ccccoevivenennen. 62
Candidates’ Issues Frame ...........ccoccvveeiiiiiie i 62
Candidates” AtIIDULES .....cccvveiiiieiiiie e 63
Candidates’ Attributes Frame ...........ccccoocvveeiiiiiii e 63
SUNVBY ..ttt ettt et e ettt et b ar et e 63
0] 10 ] - LA o] o USSR 64
Sampling Procedure and Sampling Size ..o, 66
SUNVEY INSIFUMENT ...t 67
Pre-Testing of the QUESTIONNAITE .........ccovveiiiieiiee s 68
Validity and Reliability ...........ccooiiiiiiee e 69
Operational Definitions and Measurements .........ccccooererereneneneniseeeeeans 72
ONline NEWSPAPEr USE .....oiuviiiecieiiciie e see st see st 72

Public Agenda of Nigerian Students in Malaysia ..........ccc.ccocevvennenn. 72

ISSUES SALIENCE ..o s 72
Candidates’ Campaign Priority ........ccoovriieiiniiiieiicceese e 69
Evaluation of Candidates’ Stand on ISSUES ..........ccccocvvieeeiiiiiec i 73
Candidates’ Substantive Attributes Salience ..., 73
Candidates Affective Attributes Salience .........ccoovvvvireniiiniiceee, 74
Preferred Candidates ..........ccooveieiiereiie et 74
Interest in Politics and Public Affairs..............ccoooviiiiiiiiii i, 75
D 1 O] | [=To! 1 o] ISR 75
Data ANAIYSIS.....cveeiiiieiie e 77
CHAPTER FOUR: RESULTS OF CONTENT ANALYSIS ..o 79
100 104 T o USSR 79
Basic Information about Election News COVerage ..........cccovveveevveieesieennenne 79
Election Study Period ... 79
Newspapers STUAIEd .........cccocveiieiiie e 80

NEWS STOMY OFIgIN .oviiiieiiiiiieieee e 81
Sources of the NEeWS STOIY ....ccooveiiciiccceecece e 81
Salience of News in the Online NEWSPAPEIS .......cccccvevveieeiieeieieece e, 81
NEWS StOry LOCATION ......ooviieiiiiieieieie e 82

NEeWs Story Length ......covooiiiieece e 83
Headlines about Candidates ............cccveririniiieiene e 83

Main Issues Emphasised in the Online NeWSPapers ..........ccccceevevveieeveenenne 84
Main Issues Emphasised in the News Story Location ..............c........ 85

Main Issues Emphasised in the News Story Length .........c..cc.coee.. 86
Candidates’ ISSUE PLIOTILY ....ceveviiieriiiiiiieie s 87
Issues Emphasised by Candidates ..........cccoocveveiiiiiiiciie e, 88
Candidates’ Issues Salience in the News Story Location .................. 89
Candidates’ Issues Salience in the News Story Length ..................... 92

Tone of Candidates’ Issues Emphasis .......c.ccccceovviiiieniiiinnieenn 95
Candidates Attributes Emphasised in the Online Newspapers ...........c.c........ 97
Overall Candidates’ Attributes COVErage ........ocovvrerereresenienieennn, 97

Xi



Candidates’ Attributes Salience in the News Story Location .......... 98

Candidates’ Attributes Salience in the News Story Length ............. 100
Tone of Candidates’ AtrIDULES ........cceeeeviiiiieeeiiiieee e 103
CHAPTER FIVE: RESULTS OF THE SURVEY ....cooiiiiiie e 106
INEFOTUCTION ... st nne s 106
Demographic Profiles of the Respondents ............cccovvevviviiiece e 106
AGE GIOUP .o 106
[CT=1 010 [ PR TPTUPRPRURSRRO 108
REIIGION. .. 108
GeoPOILICAl ZONE ......eevecieceece e 108
Political Interest Profile ..........cooeiieiiiiiieeee e 109
Other News and Information Profile ...........ccoeviiiiiiiiicen, 110
Patterns of Online Newspapers USE .........cccoeiiiiriiiniieieiesie e 111
Online Newspapers Read the MOSt ...........cccccvevviieiiieie s, 113
Number of Days Reading Online Newspapers per Week .................. 113
Content Read the Most in Online NeWSPapers ........ccccceevevverveseennnnn 114
Attention Given to Online Newspapers News ..........ccccoovvevvivriieinennnn 114
Perceived Credibility of Online Newspapers .........cccccevvevveiveieenenn, 115
Summary of Patterns of Online Newspapers USE ........ccccevvrvrinieninieniennen, 125
Perceptions of Main 1SSUES SAlIENCE ........ccccveveiieeiiiie e 126
Election 1SSUES SAHENCE ......cooveeeiiee e 126
Perceived Main Issues Emphasised the Most ...........ccccccvevviiieiiennen, 127
Perceptions of Candidates Issues SalienCe .........cccccvvvvivevenieieene e 129
Perceived Candidates’ Campaign Priorities .........c.ccocervvrivrivsivsiennnenns 129
Candidates’ Most EmphasiSed ISSUES .........ccccervreriveresiieneeniesienens 132
Tone of Candidates’ Most Emphasised ISSUES ........cccccvevveiveiiiiienen, 134
Perceptions of Candidates’ AttHDULES .......cccccvevviiiiieriie e 136
Perceived Candidates’ Substantive Attributes Salience .................... 136
Candidates” Most Emphasised Attributes .........ccccccoeeviveiinieenvcinnnen, 139
Tone of Candidates’ Most Emphasised Attributes ............ccccocveenee. 141
Agenda of Preferred Candidate ...........ccccooeieiiiiiiiiieee e 143
Interest in the Candidate ..........ccooceviiiiiiine e, 145
Summary of Agenda of Preferred Candidate ...........ccccoeevvervrnnnen, 141
Interests in Politics and Public Affairs ..........ccooeieviieiiieiieeen, 147
Summary of Interest in Politics and Public Affairs .............c.ccco...... 148
CHAPTER SIX: RESULTS OF MEDIA AND PUBLIC AGENDA ................. 150
100 104 T o SRR 150
Correspondence between the Issues in the Online Newspapers
and Respondents’ PErceptions .........ccccovvvereiriieneiniie e 150
Main Election Issues Emphasised in the
Online Newspapers and Respondents’ Perceptions ............cc.ceeveneen. 150
Overall Main Election Issues in the Online
Newspapers and Respondents’ Perceptions ............cccceeeveennee 151

Correspondence between Main Issues Emphasised

In the News Story Location and Respondents’

PEICEPLIONS ..vviiiiieiie it 153
Correspondence between Main Election Issues Emphasised

xii



In the News Story Length and Respondents’

PEIrCEPLIONS ..o 155
Issues Emphasised by the Candidates in the Online Newspaper and
Respondents’ PErCePtions .........ccoccverriieerieiiniesieeie e 156

Correspondence between Overall Issues Emphasised By
Candidates in Online Newspapers and Respondents’ Perception ...... 157

Correspondence between Issues Emphasised By Candidates

in News Story Location and Respondents’ Perception .......... 161

Correspondence between Overall Issues Emphasised By

Candidates in News Story Length and Respondents’

PEICEPLION ..oveeiecie st 166
Candidates ISSUES Frame ..........cccocvivrinineiinine e 172
Summary of Correspondence between the Issues in the
Online Newspapers and Respondents’ Perceptions ...........c.ccocvvvvrvrveienenne, 177
Correspondence between Candidates’ Attributes in the
Online Newspapers and Respondents’ Perceptions ...........c.ccocvvvrvrvnvninennn, 178
Overall Candidates’ Attributes in the Online Newspapers
RespoNdents’ Perceptions .........ccceoerererinerieiienie e 178
Correspondence between Candidates’ Attributes in the News
Story Locations and Respondents’ Perceptions ..........ccccceeveereennene. 182
Correspondence between Candidates’ Attributes in the News
Story Length and Respondents’ Perceptions ...........cccocververerreennenn. 187
Candidates’ AttribDULES Frame ... 192
Summary of Correspondence between Candidates’ Attributes
in the Online Newspapers and Respondents’ Perceptions ..........cccccevvennnne. 195
Consensus on Issues and Candidates’” Attributes ...........ccocvvvviiiiiiiiniicienn, 197
Overall Consensus on Issues Emphasised by
the Candidates among Religious Groups ...........ccccevervrennniennennen, 198

Consensus on Issues Emphasised by the Candidates
among different Religious Subgroups with Different Levels

of Exposure to the Online NEWSPAPErS .......ccccevevveerierierieeie e, 200
Summary of Consensus on Issues Emphasised by

Candidates among Religious Subgroups .........cccccevvevveevvevneseennnnn, 208
Overall Consensus on Issues Emphasised by the

Candidates among different Geopolitical Region Groups .............. 208

Consensus on Issues Emphasised by the Candidates
From different Geopolitical Region Subgroups with Different Levels

of Exposure to the Online NEWSPAPErS .......ccccevevveerierierieeie e, 211
Summary of Consensus on Issues Emphasised by

Candidates among Geopolitical Region Subgroups ..........c.ccce....... 218
Overall Consensus on Candidates’ Attributes Among

RElIGIOUS GIOUPS ...vveiveiiieieiiiccie ettt 219

Consensus on Candidates’ Attributes among Religious
Subgroups at Different Levels of Exposure

t0 the ONline NEWSPAPETS .....c.oiiiiiririiieieie e 221
Summary of Consensus on Candidates’ Attributes

Among Religious Subgroup .........ccocvviiiiiie e, 227
Overall Consensus on Candidates’ Attributes among Respondents
from Different Geopolitical RegIioNS .........cccooviiiiiiniiniiiiiieeen, 228

Xiii



Consensus on Candidates’ Attributes among Respondents from
Different Geopolitical Regions at Different Levels of Exposure to

ONliNE NEWSPAPEIS ...ecvveivieiieriisieesieeee e e e e sreeste e e saeenae e e nne e 230
Summary of Consensus on Issues and Candidates’ Attributes ...................... 237
Perceived Influence of Online Newspapers on Preference for
LOF: g0 ][0 b 1= SO OR 239

Perceived Influence of Online Newspapers News on Salience of

Issues and Candidates’ Attributes ..........cccoceiiiiie s, 239

Summary of Perceived Influence of Online Newspapers News

on Salience of Issues and Candidates’ Attributes ...........ccocereennene. 241
HYPONESES TESHING ..ovveveee et 242

GHL1: Increased Coverage of 2011 Overall Presidential Election

Issues by Online Newspapers Corresponds to the Salience

of the Issues Perceived by Nigerian Students in Malaysia ............. 243
SH1.1: Increased Coverage of 2011 Overall Presidential Election

Issues in the News Story Location of the Online

Newspapers Corresponds to the Salience of Issues Perceived

Nigerian Students in Malaysia ..........ccccooereieniiiniiinsseee, 244
SH 1.2: Increased Coverage of 2011 Overall Presidential Election

Issues in the News Story Length of the Online

Newspapers Corresponds to the Salience of Issues Perceived

Nigerian Students in Malaysia ..........ccocevvieieniiiniiseeeee 245
GH 2: Issues Linked to Candidates in the Online Newspapers

Corresponds to Issues Associated with the Candidates

By Nigerian Students in Malaysia ...........cccccovveveiiieireie e 246
SH 2.1: Issues Linked to Candidates in the News Story Location

Of the Online Newspapers Corresponds to Issues

Associated with the Candidates By Nigerian

Students iN MalaySia ........cccvevveieeieiieiee e 247
SH 2.2: Issues Linked to Candidates in the News Story Length

Of the Online Newspapers Corresponds to Issues

Associated with the Candidates By Nigerian

Students iN MalaySia .........cccvevveieeiiiieiie e 248
H3: Tone Used in Describing Candidates’ Issues Position

Corresponds to the Tone Linked to Candidates’ stand on

Issued As Perceived by Nigerian Students in Malaysia.................... 250
GH4: Overall Candidates’ Attributes Emphasised in the

Online Newspaper Correspond to Attributes

Associated with the Candidates as Perceived by Nigerian

Students iN MalaySia .........ccccvevveieeiecieiie e 252
SH4.1 Candidates’ Attributes Emphasised in the News Story

Location of Online Newspaper Correspond to Attributes

Associated with the Candidates as Perceived by Nigerian

Students IN Malaysia ........cccooveiiiiiiiiicce e 253
SH4.2: Candidates’ Attributes Emphasised in the News Story

Length of Online Newspaper Correspond to Attributes

Associated with the Candidates as Perceived by Nigerian

Students IN MalaySia .......ccccovveiieiiie e 255

Xiv



HS5: Tone Used in Describing Candidates’ Attributes in the

Online Newspaper Corresponds to the Tone Linked to Candidates’

Attributes by Nigerian Students in Malaysia ...........cccccccevevvenee.
GH 6: Exposure to the Online Newspapers Corresponds

to Consensus on Candidates’ Issues and Attributes

among Respondents of Different Religion and

Geopolitical REJIONS ......ccccveiieieiiese e
SH 6.1: Increased Exposure to the Online Newspaper Corresponds

to Increased Consensus on Issues Emphasised by the

Candidates among Different Religion Subgroups .....................
SH 6.2: Increased Exposure to the Online Newspaper Corresponds

to Increased Consensus on Issues Emphasised by the

Candidates among Different Geopolitical

RegioN SUDGIOUPS .....ccvoiiiiiiiiieeee e
SH 6.3: Increased Exposure to the Online Newspaper Corresponds

to Increased Consensus on Candidates Attributes

among Different Religion Subgroups .........ccccoeveveiieiiiieieene.
SH 6.4: Increased Exposure to the Online Newspaper Corresponds

to Increased Consensus on Candidates Attributes

among Different Geopolitical region Subgroups ............c.cc..e....
H7 Perceived Salience of Issues and Attributes Emphasised

by the Candidates Influenced Candidates Preferred by Nigerian

Students in Malaysia .........ccccoveveiieiieie e
D oW 5] o] PSS
Summary of Hypothesis TeStING ......c.ccceeveiiiiieiecc e

CHAPTER SEVEN: SUMMARY, CONCLUSIONS AND

RECOMMENDATIONS ..ottt
INTFOAUCTION ..o bbb
Objectives Of the STUAY ........cccoiiiiiii
Summary of the FINAINGS .....coviiieiiccee e
Patterns of Online Newspapers COVErage .........ccccoveeerenennnnnns
Perceptions of 2011 Nigerian Presidential Election ..................
Election Issues Salience Correspondence ...........cccoceeevveninnnnns
Correspondence in Issues Emphasised by Candidates ...............
Correspondence in Candidates’ Attributes Salience...................
Consensus on Issues and Candidates’ Attributes ...........c.cccue.....

Influence of Online Newspapers on Preference for Candidates
Results of Hypotheses TeStiNG .......ccccvvieieierineiireeeeee s
CONCIUSIONS ...t
Implications for Nigerian MUSHMS...........cccooiiiiiiiiiie e
Limitation of StUY .......cccooviiieiece e
RECOMMENTALIONS .....oveeiicie e sre e
Theoretical Recommendations ...........cccoceveieiieienieneee e
Practical Recommendations ..........cccccvovvviienieeiesiee e e
Policy Recommendations............cccvevveiieiiiesiie e
Future RESEAICN .......occveiiiie e

XV



BIBLIOGRAPHY .. s 345

APPENDIX A: CODING GUIDE .......cccooiiiiiiiii 360
APPENDIX B: CODING SHEET .....ooiiiiiiei e 368
APPENDIX C: QUESTIONNAIRE ..ot 370

XVi



LIST OF TABLES

Table No

3.1 Inter-coder Reliability for Pilot and Final Coding

3.2 Sampling Frame and Final Sample

3.3  Reliability Test for Scaled Variables

4.1  Basic Information about the Election News Coverage

4.2 Salience of News in Online Newspapers

4.3 Main Issues in Online Newspapers

4.4  Main Issues in News Story Location

4.5  Main Issues in News Story Length

4.6  Candidates’ Issues Coverage in Online Newspapers

4.7  Salience of Candidates’ Issues in News Story Location

4.8  Candidates Issues Salience in News Story Length

4.9  Tone of Candidates Issues Coverage

4.10 Overall Candidates’ Attributes Coverage in Online
Newspapers

4.11 Candidates’ Attributes Coverage in News Story Location

4.12 Candidates’ Attributes Coverage in News Story Length

4.13 Tone of Candidates’ Attributes in Online Newspapers

5.1 Demographic Characteristics of the Respondents.

5.2  Respondents’ Political Interest

5.3  Other Sources of News and Information

5.4  Patterns of Online Newspapers Use for Nigerian 2011

Presidential Election

XVii

Page No
60

66
71
80
82
85
86
87
88
90
92
95

97

99
101
103
107
109
111

112



5.5

5.6

5.7

5.8

5.9

5.10

5.11

5.12

5.13

5.14

5.15

5.16

5.17

6.1

6.2

6.3

6.4

6.5

6.6

Perceived Credibility of Online Newspapers

Paired-Sample T-test between Online Newspapers
Perceived Credibility

Election Issue Salience among Nigerian Students in
Malaysia

Perceived Main Issues Emphasised the Most by
Nigerian Students in Malaysia

Perceived Candidates” Campaign Priorities

Candidates” Most Emphasised Issues

Perceived Tone of Candidates’ Most Emphasised Issues
Perceived Candidates’ Substantive Attributes’ Salience
Candidates’ Most Emphasised Attributes

Tone of Candidates” Most Emphasised Attributes
Preference for Candidates

Interests in the Candidates

Interests in Politics and Public Affairs

Correspondence between Overall Main Election Issues
Emphasised in Online Newspapers and Issues Perceived by

the Respondents

Correspondence between the Main Issues Emphasised in
News Story Location and Respondents’ Perceptions

Correspondence between the Main Issues Emphasised in
News Story Length and Respondents’ Perceptions

Correspondence between the Overall Issues Emphasised by
the Candidates in Online Newspapers and Respondents’
Perceptions

Correspondence between Issues Emphasised by Candidates
in Index and Respondents’ Perceptions

Correspondence between Issues Emphasised by Candidates
in Homepage and Respondents’ Perceptions

Xviii

115

124

127

128

130

132

135

137

139

142

144

145

148

152

154

155

158

162

164



6.7

6.8

6.9

6.10

6.11

6.12

6.13

6.14

6.15

6.16

6.17

6.18

6.19

6.20

6.21

Correspondence between Issues Emphasised by Candidates
in Short News Story and Respondents’ Perceptions

Correspondence between Issues Emphasised by Candidates
in Long News Story and Respondents’ Perceptions

Candidates’ Issues Frame in Online Newspapers and
Respondents’ Perceptions

Correspondence between Overall Candidates’ Attributes in
Online Newspapers and Respondents’ Perceptions

Correspondence between Candidates’ Attributes in Index
and Respondents’ Perceptions

Correspondence between Candidates’ Attributes in
Homepage and Respondents’ Perceptions

Correspondence between Candidates’ Attributes in Short
News Story and Respondents’ Perceptions

Correspondence between Candidates’ Attributes in Long
News Story and Respondents’ Perceptions

Candidates’ Attributes Frame in Online Newspapers and
Respondents’ Perceptions

Overall Consensus on Issues Emphasised by Candidates
Among Religious Groups

Consensus on Issues Emphasised by Goodluck Jonathan
Among Religion Subgroups at Different Levels of
Exposure

Consensus on Issues Emphasised by Muhammadu Buhari
Among Religion Subgroups at Different Levels of
Exposure

Consensus on Issues Emphasised by Nuhu Ribadu
among Religion Subgroups at Different Levels of
Exposure

Overall Consensus on Issues Emphasised by Candidates
From Different Geopolitical region groups

Consensus on Issues Emphasised by Goodluck Jonathan

among Respondents of Different Geopolitical at Different
Levels of Exposure

XiX

167

169

173

179

183

185

188

190

194

199

202

204

206

209

212



6.22

6.23

6.24

6.25

6.26

6.27

6.28

6.29

6.30

6.31

6.32

6.33

6.34

6.35

Consensus on Issues Emphasised by Muhammadu Buhari
Among Respondents of Different Geopolitical Regiona at
Different Levels of Exposure

Consensus on Issues Emphasised by Nuhu Ribadu among
Respondents of Different Geopolitical regions at Different
Levels of Exposure

Overall Consensus on Candidates’ Attributes among
Religious Groups

Consensus on Goodluck Jonathan’s Attributes among
Religion Subgroups at Different Levels of Exposure

Consensus on Muhammadu Buhari’s Attributes Among
Religion Subgroups at Different Levels of Exposure

Consensus on Nuhu Ribadu’s Attributes among Religion
Subgroups at Different Levels of Exposure

Overall Consensus on Candidates’ Attributes among
Respondents from Different Geopolitical Regions at
Different Levels of Exposure

Consensus on Goodluck Jonathan’s Attributes among
Respondents from Different Geopolitical Regions at
Different Levels of Exposure

Consensus on Muhammadu Buhari’s Attributes among
Respondents from Different Geopolitical Regions at
Different Levels of Exposure

Consensus on Nuhu Ribadu’s Attributes among Respondents
from Different Geopolitical Regions at Different Levels of
Exposure

Perceived Influence of Online Newspapers News On
Election Issues and Candidates’ Attributes

Spearman’s Rho Correlation between Media and Public
Agenda of Main Election Main

Spearman’s rho Correlation between Media and Public
Agenda of Issues Emphasised by the Candidates

Spearman’s Rho Correlation between Media and Public
Agenda of the Candidates’ Favourable Issues Tone

XX

214

216

219

222

224

226

229

231

233

235

240

244

249

250



6.36

6.37

6.38

6.39

6.40

6.41

6.42

6.43

6.44

6.45

6.46

6.47

6.48

Spearman’s Rho correlation between Media and Public
Agenda of the Candidates’ Attributes

Spearman’s Rho Correlation of Tone of Candidates’
Favourable Attributes

Spearman’s Rho Correlation for overall consensus on
Salient Candidates’ Issues among Respondents on Different
Religious Groups

Spearman’s Rho Correlation for Overall Consensus on
Salient Candidates’ Issues among Respondents on Different
Geopolitical Region Groups

Spearman’s Rho Correlation for Overall Consensus on
Candidates’ Attribute Salience among Religious Groups

Spearman’s Rho Correlation for Overall Consensus on
Candidates’ Attribute Salience among Geopolitical Region

Spearman’s Rho Correlation of Media and Public Agenda of
Issues Emphasised by the Candidates among Religious
Subgroups at Different Level of Exposure to Online
Newspapers

Spearman’s Rho Correlation of Media and Public Agenda of
Issues Emphasised by the Candidates among Geopolitical
region groups at Different Level of Exposure to Online
Newspapers

Spearman’s Rho Correlation of Media and Public Agenda of
Candidates’ Attributes among Religious Subgroups at
Different Level of Exposure to Online Newspapers
Spearman’s rho Correlation of Media and Public Agenda of
Candidates’ Attributes among Geopolitical Subgroups at
Different Level of Exposure to Online Newspapers

Logistic Regression Predicting Preference for Candidates

Logistic Regression Predicting Recommendation of
Candidates

Logistic Regression Predicting candidates to be voted

XXi

252

257

258

261

264

266

269

275

282

289

296

298

300



LIST OF FIGURES

Figure No

2.1  Online Newspapers Agenda-Setting Effects on Nigerian Students
in Malaysia

2.2  Consensus of Agenda among Religion and Geopolitical Region
Subgroups

6.1  Exposure to Online Newspapers and Consensus on Candidates’
Issues Agenda among Religion Subgroups

6.2  Exposure to Online Newspapers and Consensus on Candidates’
Issues Agenda among Geopolitical Region Subgroups

6.3  Exposure to Online Newspapers and Consensus on Candidates’
Attributes’ Agenda among Religion Subgroups

6.4  Exposure to Online Newspapers and Consensus on Candidates’
Attributes’ Agenda among Geopolitical Region Subgroups

XXii

Page No

50

50

273

279

286

293



CHAPTER ONE

INTRODUCTION

BACKGROUND OF THE STUDY

The capability of the news media to raise important issues in public minds during
elections has been established over decades. Issues that get a lot of attention from the
media become salient in the minds of the members of the public (Sparks, 2006).
Beyond the transfer of salient issues, it has equally been discovered that attributes of
issues, objects and political figures that are prominent in the media have become
salient in public perceptions (Coleman, McCombs, Shaw & Weaver, 2009; McCombs
& Valenzuela, 2007).

The increasing migration of people across the globe and the availability of the
online version of traditional news media have transformed the overall communication
environment. This change allows for wider and extensive distribution of information,
defying time and geographical boundaries. Online media enhance information
dissemination capacity of a social and political system and take local happenings of a
nation to her citizens residing in foreign nations. This novel development has been
facilitating greater political involvement. Online newspapers stand out among online
news media that connect citizens to their homeland (Hiller & Franz, 2004; Kperogi,
2008; Panagakos & Horst, 2006). By combining the features of their printed
counterparts with other attractive benefits, online newspapers attract huge readership,
particularly among members of diasporic communities (Alshehri & Gunter, 2002;
Binaisa, 2006; Flavian&Gurrea, 2008; Hashim, Hasan & Sinnapan, 2007; Ihlstrom &

Akesson, 2004; Louw & Volcic, 2010). Like many citizens of the world, Nigerians



living in foreign land benefit from this advancement in news dissemination (Kperogi,
2008).

With about 22 independent Internet newspapers that are online editions of print
newspapers (KAS Democracy Report, 2008), Nigerian foreign residents, whose
population has been contentiously fixed above twenty million across the world
(Mberu, 2010) and about 20, 000 in Malaysia (Anegbeh, 2010) are thus potential
consumers of homeland news from the online news media. The importance of online
newspapers to this group becomes topical during political transition moments such as
the presidential election in April, 2011. This study, therefore, examines the influence
of online newspapers coverage on perceptions of issues as well as candidates’
attributes in the 2011 presidential election among Nigerian students in Malaysia.

The three newspapers considered in this study are among the most popular and
widely read within and outside Nigeria (BBC World Service Trust, 2007). These
papers are the Daily Trust, the Punch and the Vanguard. They are all published in
English language and run over 100, 000 prints daily. The papers have been leading
crusaders of democratic consolidation in Nigeria through their news coverage, opinion
and comments as well as in-house editorials. They are all privately-owned newspapers
and publish both print and online versions daily.

The Punch newspaper was established in 1970 as a limited liability company
(Punch Nigeria Limited). Its mission statement reads “to promote and defend the
values of democracy and free enterprise and to foster the principle of equal
opportunity for all” (Punch, 2010). With over 100, 000 copies a day and 73 million
hits on its Web version; the Punch prides itself as Nigeria’s most widely read
newspaper (Mohammed, Hozaife, Bagsaw, Obioma & Tongman, 2008; Punch, 2010).

The Punch newspaper “provides Nigerians at home and abroad with regularly updated





