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ABSTRACT 

This thesis is concerned with the impact of social factors affecting the satisfaction 

levels of contemporary Muslim Saudi visual artists (CMSVA). Satisfaction is a strong 

predictor of overall individual well-being. Although satisfaction level has been 

subjected to increased scrutiny in recent years, Muslim visual artists’ satisfaction 

levels have received only slight attention in the literature. This study examines how 

social factors influence the satisfaction levels of CMSVA. This naturally includes 

understanding the relationships between the concerned social factors. To achieve this, 

we develop a comprehensive model and empirically test several social factors 

affecting CMSVA’ satisfaction. The results from such an analysis will assist in 

effectively planning approaches to the social and artistic empowerment of CMSVA in 

the advancement of their careers and the preservation of the artistic identity and 

integrity of Saudi culture, history, and society. This is the first attempt to identify 

social factors affecting CMSVA’s satisfaction level in producing visual art and 

distinguishing the relationship between the social factors affecting CMSVA’ 

satisfaction level. The research data were collected by means of a survey through 

personal interviews and a structured questionnaire. Out of 500 targeted respondents, 

265 questionnaires were deemed usable for statistical analysis. Statistical tests were 

performed using statistical procedures of SPSS version 17 and AMOS version 20. The 

main statistical techniques used included exploratory factor analysis (EFA), the 

Levene test for homogeneity of variances (ANOVA) and confirmatory factor analysis 

(CFA) - Structural Equation Modeling (SEM). The current research provides 

significant academic insights and managerial implications and contributes to 

knowledge in the field of visual art research. The finding confirms that knowledge in 

Saudi Arabia was one of the social factors positively affecting contemporary Muslim 

Saudi visual artists’ satisfaction level. We also demonstrated that social and 

institutional support, environmental effects, audiences, travel and financial abundance 

can be effective in CMSVA’ satisfaction level along with social accomplishment, 

personal accomplishment and enhancement as fundamentals of satisfaction. Hence, to 

improve CMSVA’ satisfaction level, social factors in the Kingdom of Saudi Arabia 

especially knowledge must be studied and examined. The current research 

demonstrates that the acceptance of the unified model of social factors affecting 

CMSVA’ satisfaction level established in the Muslim Saudi culture may be 

transferred to other cultures although with varying degrees of difference. Assessing 

the satisfaction level of CMSVA helps to enhance their status, eventually leading to 

improved contemporary Muslim Saudi visual art. 
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CHAPTER ONE 

INTRODUCTION 

1.1 OVERVIEW  

This thesis assesses the satisfaction level of contemporary Muslim Saudi visual artists 

(CMSVA), painters and ceramicists in practising visual arts. This chapter briefly 

introduces the thesis. It begins be depicting the background of the study, then 

articulates the research problem comprising the research questions and subsequent 

objectives. We then highlight the significance of the study and frame the research 

scope and limitations. The chapter concludes by anticipating the expected outcomes of 

the research and outlining the thesis structure. 

 

1.2  BACKGROUND 

It is worth measuring the level of satisfaction among contemporary Muslim Saudi 

visual artists when engaged in the artistic process due to the important role they play 

in the artistic and aesthetic expression of a society. Understanding the factors affecting 

the gratification of the CMSVA will most certainly assist in improving the artists’ 

satisfaction and improving the quality of their works and career. Their satisfaction 

develops their individuality and affects the tradition, culture and civilization of the 

nation. 

There are numerous factors that affect the satisfaction levels of CMSVA 

including the historical, political, psychological, educational, economic and social 

dimensions. Visual arts are intimately linked to the social values that are important in 

affecting CMSVA. It indicates the communication and understanding among different 

civilizations and cultures. As such, one needs to identify the social backgrounds, 
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forms of growth and development and social factors affecting visual arts. In this 

thesis, social factors are defined as facts and experiences that influence an individual’s 

satisfaction. To support this point, the research explores the sociological factors 

affecting CMSVA. Figure 1.1 illustrates how social factors are affecting CMSVA’ 

satisfaction level and subsequently affecting their career and social culture. The figure 

suggests that the social factors affecting CMSVA are childhood, family, friends, 

community, knowledge, income, religion, heritage, custom and tradition, civilization 

and culture, private institution, governmental institution and expedition. 

The study seeks to investigate how contemporary Saudi visual arts has been 

influenced by sociological factors. This involves a critical review of contemporary 

Saudi visual arts and present literature on the subject. Additionally, CMSVA’ 

satisfaction level in practising visual arts will be analysed. The satisfaction 

questionnaire is based on the paradigms found in Abuzaid (2010) and Al-

AbdulKareem (2006) and addresses the queries behind the satisfaction level of 

CMSVA as well as how it correlates to the sociological factors affecting them.  

This study will discover how social factors affect the artistic outputs of 

CMSVA and subsequently assess their satisfaction. In addition, it will determine the 

relationship between CMSVA satisfaction and the influencing factors. Through such 

means this thesis assesses CMSVA’ satisfaction level in practising the visual arts.  

It is expected that this study will assist visual art scholars and specialists in 

Saudi Arabia gain a clearer understanding about the features of CMSVA in 

corresponding with the development of the field of Saudi visual arts, which plays a 

significant role in understanding the Saudi society premised on the belief that the 

“Arts” reveals social principles and connotations more clearly than any other cultural 

outcome (Mukerjee, 2010).  
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Figure 1.1 Summary of social factors affecting CMSVA’ satisfaction level 

 

 

 

1.3 STATEMENT OF THE PROBLEM  

The Royal Order No A / 92 in 2010-2014/ 1431-1435 H issued under The Ninth 

Development Plan, Kingdom of Saudi Arabia, Ministry of Economy and Planning 

mentions under the Third Objective that the plan is to achieve national sustainable 

economic and social development by accelerating the rate of economic growth and 

social welfare. The Eleventh Objective is to continue socioeconomic and institutional 

reforms, develop regulations aimed at raising efficiency and improving performance, 




